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Standing Tall

Company Overview

v Presence : 8 States across 27 Cities

v Project Under Execution/ Construction : ~ 70 mn sq ft

v Area delivered in Real Estate : 68.49 mn sq ft (approx.)

v Area Delivered as Third Party Contractor : 31.80 mn sq ft (over 123 contracts)

v No of projects (On-going) : 13 Group Housing, 16 Integrated Township,

10 Commercial Malls/Hotels/ SCO

v Employee Strength : ~1,600

COMMERCIAL-
HI-TECH TOWNSHIPS INTEGRATED TOWNSHIPS GROUP HOUSING SHOPPING MALLS | HOTELS
OFFICE SPACE




Omaxe Presence Across India

Our Presence Across India

States | Cities

PUNJAB

v Amritsar v Derabassi
v Ludhiana v Bathinda

HIMACHAL PRADESH

v Baddi
v Patiala v Rajpura
v New Chandigarh UTTARAKHAND
RAJASTHAN S
. . . punidll
vJaipur v Bhiwadi ] iuig‘&"ﬂ Uttarakhand DELHI
(NN

%

Rajasthan P

. =
.

HARYANA

v Rohtak v Sonepat

v Faridabad v Gurgaon
v Bahadurgarh v Palwal
v Yamuna Nagar

UTTAR PRADESH
v Noida v Greater Noida v Agra

v Lucknow v Vrindavan v Allahabad

v Ghaziabad
MADHYA PRADESH

v Indore

Map not to scale
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Business Overview (Q3 FY 16 vis-a-vis Q3 FY 15)

Q3FY 16 Q3FY 15 Change
Area Sold (mn sq.ft) 0.79 1.18 -33%
Value of Booking (Rs. Cr) 276 473 -42%
Avg Rate psf (Rs. INR) 3,500 4,013 -13%
Q3 FY16 Q3 FY15
Particular Area (mn sq ft) Value (Cr.) Area (mn sq fi Value (Cr)
Residential 0.73 221 0.97 378
Commercial 0.06 55 0.21 95
Total 0.79 276 1.18 473
Avg Rate psf (Rs. INR) 3,500 4,013

Area delivered during the quarter is 1.39 mn sqft.




Business Overview (9M FY 16 vis-a-vis 9M FY 15)

OMFY 16 OMFY 15 Change
Area Sold (mn sq.ft) S 2.87 24%
Value of Booking (Rs. Cr) 1,335 1,145 17%
Avg Rate psf (Rs. INR) 3,744 3,997 -6%
OIMFY16 IMFY15
Particular Area (mn sq ft) Value (Cr.) Area (mn sq f} Value (Cr)
Residential 3.10 1,115 2.36 908
Commercial 0.47 220 0.51 237
Total S50 1,335 2.87 1145
Avg Rate psf (Rs. INR) 3,744 3,997

Area delivered during 9 months is 5.20 mn sqft



Business Operation (@3 FY 16 vis-a-vis Q3 FY 15)

Area Booked (Mn Sqft)

Q3 Area booked 0.79
FY16 mn sqft

1.50
1.00 S
0.50
0.21
0.06
Residential Commercial

MQ3FY16 mQ3FY15

Value of Booking(Rs in Cr)

Q3 Value of booking
FY16 276Cr

400 378
300
200
100

55 95

Residential Commercial

MQ3FY16 mQ3FY15
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Business Operation (9M FY 16 vis-a-vis 9M FY 15])

Area Booked (Mn Sqft)

oM Area booked 3.57
FY16 mn sqft

4.00
3.10
3.00
2.00
1.00 0.47 0.51
Residential Commercial

“IMFY16 = 9M FY15

Value of Booking(Rs in Cr)

oM Value of booking
FY16 1335 Cr

1,500
1,115
1,000
500 220 237
Residential Commercial

“IMFY16 = 9M FY15
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Financial Highlights Results (@3 FY 16 & 9MFY16)

Results (Q1FY16 & FY15)
FiginRs. Cr.

Year

Quarter Ended Halfyear ended Ended

Q2FY16 | Q3FY15 9MFY16 9MFY15 FY15

Turnover 439 410 308 1,183 1,017 1,431
EBIDTA 71 72 65 209 206 268
PBT 31 33 23 94 75 110
PAT 18 19 14 54 40 60

EPS (Diluted

(IN'R” Yy 1.06 0.75 295 217 3.28




Operational Glimpse (@3 FY 16 vis-a-vis Q3 FY15)

Income from Operation (Cr.) EBITDA (Cr.)
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Operational Glimpse (M FY16 vis-a-vis 9M FY15)

Income from Operation (Cr.) EBITDA (Cr.)
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Financial Highlights

Debt Status (as on 31th December, 2015)

Particulars Amountin Cr.
Gross Debt Position (as on October 1, 2015) 1,270

Add: Loans availed during the Quarter 166

Less: Repaid during the Quarter 177

Add: Working Capital Limit & Others 1

Gross Debt Position (as onrDecembei31, 2015) 1,260
Debt Repayment Schedule

Debt Repayment in next 3 months 114
Networth 2,282




Financial Highlights

Cash Flow Position (Q3FY16 & 9MFY16)

Particulars Q3 FY16 OMFY16
Cash Flow from Operation 325 1,026
TotalInflow (A)

(é)(();:;r::;ion and Other Overhead 224 633
Admin, selling & Others expenses 152 390
Financial expenses 45 131
Dividend payout 9
Total outflow (B) 421 1,163
Net cash flow (A-B=C) (96) (137)
Net Borrowings (D) (14) 159
Net Balance (C+D) (110) 22
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Shareholding Pattern

As on December 31, 2015

Individuals Others
2.89%

Bodies Corporate
7.65%

Foreign Institution
Investors
11.50%

Promoters

Financial Institutions / 74.99%

Banks

2.03%
Catagory No of Shares Percentage Shareholding
Promoters 137,166,194 74.99%
Financial Institutions / Banks 3,703,778 2.03%
Foreign Institution Investors 21,041,212 11.50%
Bodies Corporate 13,994,434 7.65%
Individuals 5,287,972 2.89%
Others 1,706,950 0.93%
Total 18,29,00,540 100%

———————————————————— | 4| the-bridge



Omaxe Limited - Share price movement
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—Sensex ——Omaxe limited Realty index

Last Trading Price INR 135.3
As on February 08,2016

52 Week High INR 140.00
52 Week Low INR 127.00
Market Capitalization INR 2,476 cr

Source: www.bseindia.com



Project to Watch

INDIA

TRADE CENTRE

Greater Noida
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LOCATION: Greater Noida | SERVICE SUITE . RETAIL SHOPS . OFFICE SPACES

A state-of-the-art commercial centre with hotel suites, retail shops and office spaces, designed to cater
to the growing habitation in the region. With Greater Noida emerging as a favorable destination for
Businesses and tourists; India Trade Centre will emerge as a one stop destination. ITC enjoys the
advantage of location, a brand name and the trust associated with it and the most-happening infra-
structure like good connectivity to Delhi and Agra, International F1 track, educational and hospitality
centres, besides superb physical and social infrastructure.
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Omaxe Aananda, Allahabad

OMAXE

AANANDA

ALLAHABAD
Omaxe Aananda - 2,3 BHK apartment in Naini
(Allahabad) gives an exquisite living experience
sprawling across approx. 11 acres. The adjoining area
has witnessed significant development like: Delhi
Public School (DPS), Saraswati Hi Tech City by
UPSIDC, ITI Naini etc. To connect Naini with Jhunsi,
the Government recently sanctioned Rs 879 cr. for four
lane elevated bridge over Sangam.

=S SE EE oA B B R R B R B

Celestia Royal, Omaxe New Chandigarh

ETIA ROYAL

Experience the royal & resort like lifestyle in these
independent floors with S+3 structure offering 3 &
4BHK units. An ambience of serenity and calmness
engulfs these feature stuffed offerings that makes
living royal. Several parks and clubs inside the
township makes for a delightful living.

' oy B
Tall. Elegant. Royal. Three words and a beautiful
world is what you get at Twin Tower in Omaxe Royal
Residency. Twin Tower is an address that spells
class, comfort and elegance. The breathtaking view
of the township and picturesque location make your
world a paradise where everything comes close to
you to make your life convenient and hassle free. So
be royal and choose an address that is high on class
and grandeur.
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Media presence jiyomaxe
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Media presence
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Media presence

Dandiya Mahotsav at Omaxe New Chandigarh
Omaxe prouporganised a 3-day Dandiva Mahotsav for its cus-
tomers and stakeholders at its New Chandigarh project in Mul-
lanpur last week to celebrate Navratras., Indian Idol fame
singer Rupali Jagga along with a troupe from Gujarat regaled
the audience at the event which also had prizes for noky draw
winners. According to a company spokesperson over 15,000
people participated inthe festival. “On every auspicious occa-
sion, we organise events in our township Omaxe New Chandi-
garh. Since we have made considerable progress in the num-
ber of inhabitants in the township, this Navratm we decided to
organise Dandiva Mahotsav for three days so that more peo-
ple could join us. We are overwhelmed with the response the
township has received from the people”, said Rohtas Goel
CMD, Omaxe Lid.
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Be in Touch

We look forward to your feedback, suggestion and contribution to enable us to make this
medium of expression truly enjoyable and informative. Our contact details are:

Email: investors@omaxe.com

Corporate Office:

Omaxe House, 7, LSC, Kalkaji, New Delhi - 110019 (India)
Telephones: +91-11- 41893100, 41896680-85, 41896776
Fax: +91-11- 41896773, 41896799, 41896653
www.omaxe.com

We are on mtﬁu = E

Disclaimer

This presentation has been prepared by Omaxe Limited (the “Company”) solely for your information and for your use and may not be
taken away, reproduced, redistributed or passed on, directly or indirectly to another person (whether within or outside your organization
or firm) or published in whole or in part for any purpose. By attending this presentation you are agreeing to be bound by forgoing restric-
tions and to maintain absolute confidently regarding the information disclosed in these materials.

This presentation may contain forward-looking statements, including those relating to our general business plans and strategy, our
future financial condition and growth prospects, and future developments in our industry and our competitive and regulatory environ-
ment. The Information contained in this presentation does not constitute or form any part of any offer, invitation or recommendation to
purchase or subscribe for any securities in any jurisdiction, and neither the issue of the information nor anything contained herein shall
form the basis of, or be relied upon in connection with, any or commitment on the part of any person to proceed with any transaction.
The information contained in this material has not been independently verified. No representation or warranty, express or implied, is
made and no reliance shall be placed on the accuracy, fairness or completeness of the information presented or contained in these
materials. Any forward-looking statement in this presentation is subject to the risk and uncertainties that could cause actual result to
differ materially from those that may be inferred to being expressed in, or implied by, such statements. Actual results may differ materi-
ally from those forward-looking statements due to a number of factors, including future changes or developments in our business, our
competitive environment, technology and application, and political, economic, legal and social condition in India and rest of the World.
Such forward-looking statements are not indicative or guarantees of future performance. Any forward-looking statements, projections
and industries data made by third parties included in this presentation are not adopted by the Company, and the Company is not respon-
sible for such third party statements and projections. This presentation may not be all inclusive and may not contain all of the informa-
tion that you may consider material. The information presented or contained in these materials is subject to change without notice and
its accuracy is not guaranteed. Neither the Company nor any of its affiliates, advisers or representatives accepts liability whatsoever for
any loss howsoever arising from any information presented or contained in these materials.

Figures are subject to change and the company undertakes no obligation to publicly revise the figures to reflect subsequent events or
circumstances.
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